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An innovative Tamaris campaign by and with unique women is setting new standards for the

entire sector

The family-owned enterprise Tamaris – Europe‘s best known women‘s shoe brand – is cur-

rently showing exactly how to successfully embrace digital transformation in corporate

communication. With the multi-level, international digital campaign „Who is Julia“, Tama-

ris is breaking completely new ground. Entertaining and interconnected. Interactive rather

than unidirectional. From a large-scale offline teaser phase to a bold, smart, authentic online

communication strategy.Tamaris appreciates its individual consumers and is offering them a

stage for their personal stories as the campaign unfolds.

#whoisjulia – from conformity to individuality

Dialogue between brand and customer

mailto:cathleen.burghardt@tamaris.com
https://www.youtube.com/watch?v=ZX5tOJXTBCo
https://www.youtube.com/watch?v=Ki3jPKDbkU0
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