AUGUST 31st, 2026

PRESS RELEASE
TAMARIS

TAMARIS X EMILY IN PARIS —
A STRATEGIC MILESTONE FOR THE TAMARIS BRAND

The Tamaris x Emily in Paris collaboration launching alongside the hit series’ final season
marks a clear milestone in Tamaris international growth. The collection strengthens the
brand’s position in the fashion and lifestyle market while building greater relevance
among younger and style-conscious women.

The collaboration is part of Tamaris’ strategic initiative for the future, for which the Wortmann Group
announced an investment of more than 100 million euros at the end of last year. The goal is to signifi-
cantly increase brand awareness, relevance and desirability — through strong cultural brand moments
and a presence wherever purchase decisions are influenced and made today: on social media, in digital
communities and across high-reach entertainment platforms. The Tamaris x Emily in Paris collaboration
is one of the central and most visible building blocks of this initiative.

“Emily in Paris appeals directly to the women we create our shoes for — young, style-savvy and open to
bold fashion moments,” says Jens Beining, CEO of Tamaris. “With the Tamaris x Emily in Paris collabo-
ration, we are positioning Tamaris exactly where we want the brand to be: in an international fashion
world with strong appeal to our target group — while creating clear opportunities for our retail part-
ners.”

The collaboration adds to a succession of outstanding brand moments: following engagements at festi-
vals, fashion weeks and events such as the Helene Fischer 360° stadium tour, Emily in Paris becomes
another flagship project — and a clear statement of how confidently Tamaris can position itself as a
European fashion brand.

At the heart of the collaboration is a Tamaris x Emily in Paris collection for the European market. It
captures the fashion-defining character of the series and translates iconic elements from the show’s
visual world into contemporary shoes for everyday wear and special occasions — with signature Tamaris
comfort and at an accessible price point. The collection authentically echoes memorable moments
from Emily in Paris and captures the sense of lightness and style that many viewers associate with the
series. On the soles, fans discover carefully placed details, such as a croissant or a camera, that seam-
lessly translate the show’s world into the shoe design.

The collection will be released in two drops:

I. Winter 2026 - “Parisian Nights’’: A capsule that brings the fashion world of Emily in Paris into
shoe design: vivid contrasts, luxurious shine and distinctive silhouettes — from chic black patent
accents to bold floral details and Paris-inspired ankle boots, each piece pairs effortlessly with Emily
in Paris’ standout pattern-mixed looks. This collection translates the series’ urban, glamorous mood
into elegant party styles and confident city looks.
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2. Spring 2027 - “Mediterranean Breeze”: A summer extension that brings the series’ Medi-
terranean spirit to life — inspired by scenes beyond Paris, from the Céte d’Azur to Italy. Vichy
checks, fresh colour accents and playful elements bring the lightness of summer into the shoe
design and meet the demand for fashion-forward yet easy-to-wear styles for long days from city to
coast.

The collection will be available in Tamaris stores, on tamaris.com and through selected retail partners,
both in-store and online. This allows Tamaris to bring the Emily in Paris appeal directly to retail and use
it to reach younger, fashion-conscious women and attract new customers to the brand.

A co-branding logo combining the series title with the Tamaris logo provides the visual framework for
the collaboration and ensures consistent recognition of Tamaris x Emily in Paris across all channels. This
is complemented by the iconic Tamaris hangtag on the shoe, marking the campaign styles within the
Tamaris x Emily in Paris collection.
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About the Wortmann Group

The WORTMANN Group, based in Detmold, is best known for its brand Tamaris. It is one of Europe's
largest shoe production and retail companies and is recognised as the market leader for fashionable wom-
en's shoes. Its collections are available in over 70 countries and more than 10,000 shoe shops all over the
world. In addition to the leading brand Tamaris, the group also owns the Marco Tozzi, Caprice, Peter Kaiser
and Jana brands. The Group also includes Novi Footwear International Co. Ltd. in Hong Kong, which counts
numerous global brands and retail chains among its customers. The group has almost 1,000 employees

worldwide. Production work for the Detmold-based company involves a global workforce of approximately
25,000 people.
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