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UNDERSTAND MORE. ADVISE BETTER. CAPRICE LAUNCHES ANNA.

The Pirmasens-based shoe manufacturer presents an Al brand ambassador
developed in-house for a new form of product and retail communication.

Many of the special features of a CAPRICE shoe are not visible at first glance. Special
materials, fits, different shoe widths and technological innovations need to be
explained clearly so that customers can recognize their real added value. ANNA,
CAPRICE's new Al brand ambassador, will support this task in the future.

ANNA was developed in-house and will be continuously enhanced there. Behind her
are CAPRICE's IT and Al experts, shoe technicians, product managers, as well as sales
and marketing specialists. She has a distinctive appearance, a consistent voice and
can communicate in all languages of CAPRICE's international markets. Her capabilities
and information base are continuously expanded, reviewed and updated.

“ANNA brings together the expertise of the entire CAPRICE team and explains clearly
what makes our products special,” says Jiirgen Célsch, Managing Director of CAPRICE.
“At the same time, she is explicitly not intended to replace people. Personal interaction,
empathy, experience and the intuition of our sales managers and specialist footwear
retailers remain indispensable. ANNA is intended to provide them with additional
information, keep them up to date and thus enable even more well-founded advice. We
do not view artificial intelligence as a replacement for people, but as a technology that
supports and advances them.”

Starting September 1, 2026, ANNA will go online on CAPRICE's German-language
social media channels. International media channels will follow gradually. There, she
will present the brand and explain the shoes’ products, innovations and special
features.

In further stages of development, ANNA will be used at trade fairs, in showrooms and
directly at the point of sale. In the long term, she is even intended to become capable
of dialogue: customers, retail partners and service staff in specialist footwear stores
will then be able to ask her questions directly about CAPRICE, its collections,
materials, fits and technologies.



ANNA, CAPRICE's new Al-generated brand ambassador, will launch on German-

language social media on September 1, 2026.



